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L O U I S  H O T E L S
With decades of experience

in the travel and tourism industry,     

we always keep it fresh  

by responding to market expectations   

and working closely with our partners. 

As we listen to our guests 

with an open mind and a 
fresh attitude,   

we translate their feedback into innovative action:  

renovations that unveil a 

refreshed look and feel,
as well as holiday concepts for   

a new generation of travellers.  
At the same time, we regularly share these developments, 

to help you guide your clients   
to a high-value, memory packed and  

simply refreshing  
Louis holiday in the sun. 
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Louis means summer holidays 

according to taste. To satisfy every 

segment of the holiday market, 

we make sure that all our hotels – 

from family-focused to boutique 

– are at their finest. That includes 

interior upgrades that give guest 

accommodation and public areas 

a refreshed identity to match the 

concept of each destination.

SummerR E F R E S H I N G

V I B E S

MEDITERRANEAN CHIC - Louis Ledra Beach (Pafos, Cyprus)
Brightening up the lobby with on-trend furniture in a palette of islander 
blue gives it a distinctive resort feel.
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DELIGHTFUL DINING - The King Jason (Pafos, Cyprus)
Splashes of sky and sea tones paired with light colours make the main 
restaurant airy and fresh.

LOBBY WITH A VIEW - The Louis Corcyra (Corfu, Greece)
The hotel has seen its lobby transformed with modern design 
elements and a refreshed colour palette.

ELEVATED COMFORT - St. Elias Resort (Protaras, Cyprus)
The comfort factor has been elevated with the luxury of extra 
space in the new contemporary, two-bedroom suites.

GREEK TASTE EXPERIENCE -  
Louis Zante Beach (Laganas, 
Zakynthos) 
has refreshed its dining 
experience with the addition 
of ‘Meze by Elliniko’ speciality 
restaurant serving authentic 
Greek meze style cuisine. 

RELAXED VIBES - PrimaSol Ionian Sun (Corfu, Greece)
An enhanced ‘alfresco’ vibe has been given to the terrace and beach 
restaurant with relaxed rattan designer pieces and wooden decking.
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With its beautiful bohemian chic, the Theoxenia 
remains a step ahead, maintaining its unique identity 

through a revised palette. Soft tones combine with 
on-trend patterns and textures, giving one of Greece’s 

most famous boutique hotels a fresh, new look 
throughout. 

Mykonos Theoxenia
“Besides the obvious highlight 
characteristics of the hotel (location, 
sea views, cosy rooms, and 
beautiful swimming pool with green 
spaces), by far the most rewarding 
experience of my stay was the staff 
and the excellent service they offer. 
From the receptionist and waitress, 
to lifeguard and bartender - all the 
way to manager, each is respectful, 
friendly, helpful, professional and 
anticipative. A true 5-star service.”

tomek1970, UK

Inspired by the famed spirit of Mykonos  
and the trend-conscious guest who identifies with the  

hip vibe of Mykonos Theoxenia, the new brand identity 
reflects the iconic status of the hotel in a contemporary, 

striking and stylish way.
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Louis Hotels has introduced fresh 

new concepts that reflect the trends 

and undercurrents of the market. 

In 2018, travellers will be on the 

lookout for childfree zones or even 

complete resorts dedicated to 

adults, as well as VIP services for a 

touch of exclusivity, and destinations 

that know how to weave luxury into 

their all-inclusive offerings.

Concepts
F R E S H

2 0 1 8
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ADULTS ONLY

LOUIS INFINITY BLU 
The hotel has seen full 
transformation with modern 
design elements and a 
refreshed colour palette.

THE KING JASON 
PROTARAS  

Successfully launched in 
April 2016, The King Jason 

Protaras received rave 
reviews from both trade and 
guests. Every element of the 

Boutique Collection hotel 
was a hit, from the stunning, 
new designer décor, to the 

gorgeous Fig Tree Bay beach 
on its doorstep.  

Comments from our 2017 
season overwhelmingly 

praised the ambience, food, 
staff and the environment of 

‘pure relaxation’. 

EXTENDING OUR BRAND PORTFOLIO, OUR ADULTS-ONLY HOTELS ARE DESIGNED 
IN A PURPOSE-BUILT ENVIRONMENT WITH FACILITIES TAILORED EXCLUSIVELY 
FOR ADULTS, OFFERING PEACEFUL RELAXATION AND LEISURE TIME.

LOUIS INFINITY BLU
THE KING JASON PROTARAS
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SPECIFICALLY DESIGNED ADULT ZONES

AMADA COLOSSOS 
RESORT 
Adults are extravagantly 
catered for with a choice 
of deluxe accommodation 
types - from new Villas 
to Executive Suites and 
Premium Deluxe Suites, 
along with reserved 
restaurant sections.

TUI FAMILY LIFE KERKYRA GOLF 
Despite being a family focused hotel, 

dedicated sunbathing areas and dining 
areas for adults offer the choice of 

tranquility and privacy.

ST ELIAS RESORT 
 A sophisticated, discrete and 

tranquil experience is ensured 
through quiet leisure areas, adults 

only pool, and a decadent spa. 

LOUIS LEDRA BEACH 
A reserved swimming pool for 
adults allows restful lounging 

and freedom to enjoy the cooling 
waters.

THAT ‘ADULTS ONLY’ FEELING IS PRESENT IN OUR OTHER HOTELS 
THROUGH THE USE OF DISTINCTLY DIFFERENT AREAS THAT CREATE 
DESIGNATED ZONES OF PRIVACY, PEACE AND INTIMACY. 

AMADA COLOSSOS RESORT
TUI FAMILY LIFE KERKYRA GOLF

LOUIS LEDRA BEACH
ST. ELIAS RESORT



Special services

Added value
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VILLA COLLECTION

These exceptional villas are the height of luxury holiday living, offering a private 
poolside paradise and mesmerising Mediterranean escape for up to eight guests. 
Following a complete remodelling, the large and airy villas have seen their style 
status propelled with an organic island feel, created through cool marble, ocean 

tones, natural wood and soothing white – all offset by lush greenery.

With private swimming pools 
overlooking the beach, and 3-4 

bedrooms per villa, the luxury home-
away-from-home is the ultimate 

destination for larger groups or families. 

BB BASIS
Upon arrival, our porter service to the villas is 
followed by the discovery of sparkling wine, 
fresh fruit basket and chilled beverages to 

welcome guests. Tea and coffee making facilities 
are replenished daily, and a farewell gift is given 

upon departure.

FANTASTIC ADDED VALUE, THEIR OWN DISTINCT CHARACTER AND THE ULTIMATE 
IN LUXURY, SPACE AND COMFORT… INTRODUCING OUR REFRESHED VILLAS IN 
THE DISTINGUISHED LOUIS HOTELS VILLA COLLECTION.

LOUIS NAUSICAA LUXURY VILLAS
ALTHEA KALAMIES VILLAS
AMADA COLOSSOS VILLAS

UPON ARRIVAL
Personal welcome with a guided tour 
of the location. Guests will find a villa 
equipped with a complimentary welcome 
pack of champagne, lemonade, luxury 
chocolates and a welcome note, whilst 
a bottle of water and orange juice are 
chilling in the fridge. Amenities include full 
tea and coffee making selection, as well as 
an information pack.

DAILY SERVICES
Full cleaning service, which includes 
daily change of bed sheets and towels, 
and the replenishing of water and tea and 
coffee making amenities. Complimentary 
breakfast and an afternoon treat with sweet 
pastries and fruit are served daily.

DEPARTURE
Guests receive a traditional farewell gift, 
and their luggage is transferred.

ALTHEA KALAMIES 
LUXURY VILLAS

LOUIS NAUSICAA LUXURY VILLAS



Added value
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SUITE SENSATION
IMPECCABLY DESIGNED TO SATISFY THE TRAVELLER SEEKING 
REFINEMENT AND OPULENCE, AND THOSE DESIRING THE ULTIMATE IN 
COMFORT AND RELAXATION. 

THE KING JASON
THE ROYAL APOLLONIA 
MYKONOS THEOXENIA

AMADA COLOSSOS RESORT  
Phase 2 of this extraordinary, expansive 

resort is set to redefine accommodation with 
a collection of new Villas, Executive Suites 

and Premium Deluxe Suites. The design, size, 
luxury services and extras of these categories 

combine with breathtaking, sweeping sea 
views, offering the most privileged of guests 
the ultimate, authentic Aegean experience.

THE ROYAL APOLLONIA 
For a cosmopolitan stay, 4 outstanding suite 

types include extra special features.
The Junior Suite offers families premium space 
and comfort, whilst the Honeymoon Suite has 
been designed for romance, with its generous 

proportions, king size bed and jacuzzi tub. 
The largest suite is the Deluxe Suite, which 
boasts two bathrooms and the option to be 
adjoined to an additional Superior Room.

MYKONOS THEOXENIA  
With the rebranding of this famous boutique 
hotel, the suite has been refreshed in retro-

patterned pastel shades, which embody 
pared-down luxury. 

Special features include a private terrace with 
outdoor lounge, shaded by a pergola,  
whilst within the suite the bathroom is 
equipped with the latest generation  

hydro-massage tub.

THE KING JASON 
EXECUTIVE SUITES 
A truly distinctive and one-
of-a-kind suite that has been 
modelled for luxury, style, and 
sheer comfort. The Executive 
Suites of the King Jason go 
beyond the regular standard and 
deluxe facilities and amenities 
to also include unique extras 
such as alarm clock, soundproof 
windows, kitchenette with coffee 
making facilities, and higher 
speed internet access.
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ULTRA ALL-INCLUSIVE RESORTS
NO ONE DOES ALL-INCLUSIVE LIKE LOUIS HOTELS, WHERE ENTIRE WORLDS CAN BE ENJOYED AT 
OUR HOTELS AND RESORTS; WHERE WE CATER FOR EVERY TASTE AND WISH. AND WITH DIFFERENT 
LEVELS OF ALL-INCLUSIVE, WE HAVE DESIGNED A PLAN TO SATISFY EVERY GUEST.

VALID FOR ALL 
UAI HOTELS

Now part of the Ultra All-Inclusive collection, guests 
will enjoy an increased variety of drinking and 
dining options, including the new Meze by Elliniko 
restaurant that is a true Mediterranean dining 
experience.

FINE 
FRENCH 
WINES
GO ALL- 
INCLUSIVE 
A fine red wine is always 
an indulgence and Louis 
Hotels has secured an 
exclusive import of 20 
fine Bordeaux wines.
Guests on Ultra All-
Inclusive can enjoy 
wine by the bottle from 
season 2018. New for '18

PHASE II

New for '18
ST ELIAS 
RESORT

PRIVATE POOLS
This winter St. Elias will see 
the addition of private pools 

with sunbathing area and 
2-seater jacuzzi in 16 of its 

one-bedroom suites.

These premium rooms 
include:  

• bottle of wine, fruit & sweets 
upon arrival

• daily pastry platter 
 • daily replenishment of the 

mini bar.



w w w. l o u i s h o t e l s . c o m  |  1 2

WELLNESS PLUS
WE HAVE EXPANDED OUR TRADITIONAL SPA AND HEALTH CENTRE 
CONCEPTS TO INCLUDE DEDICATED JUNIOR SPAS FOR KIDS, ENSURING 
THAT GUESTS OF ALL AGES CAN ENJOY THE WELLNESS BENEFITS.

AMADA COLOSSOS RESORT
ST ELIAS RESORT

THE ROYAL APOLLONIA

THE ROYAL SPA
PLANET SPA

BLUE SPA
HIBISCUS SPA

SANA HILTONIA

During its debut season, it redefined the All-Inclusive 
resort concept. For the new season, the Amada Colossos 
will continue to excite with new additions that raise the 
bar for the ultimate, complete holiday experience.

AMADA COLOSSOS RESORT

Spa fun
KIDS

Whilst Louis Hotels operate quick spas at some casual collection 
destinations, several hotels offer a higher level of luxury, with 
branded spas that are the epitome of pampering and indulgence:

Little lords and ladies 
can now enjoy the royal 
treatment with a menu 

designed for our younger 
guests at all Blu Spas. 
Services feature hair 

braiding and styling, child-
friendly manicures and 

pedicures (with stickers or 
nail design), gentle body 

and face masks (chocolate 
and aromatic), glitter tattoos, 

and mother and daughter 
special packages. 

•  The Royal Spa: The Royal Apollonia
•  Planet Spa: Louis Imperial Beach, Louis Ledra Beach
•  Blue Spa: Louis Phaethon Beach, Louis Althea Beach,  

The King Jason (Pafos and Protaras), Nausicaa Beach Hotel
•  Hibiscus Spa: St. Elias Resort
•  Sana Hiltonia Health and Fitness Centre: Hilton Park

❊      ACCOMMODATION: New Villas, Executive 
Suites and Premium Luxury Suites

❊   GAZEBOS: Wedding
❊   LEISURE: Spa and gym, shopping arcade
❊   ENTERTAINMENT: Children’s Clubs
❊    DRINKING & DINING: Mad for Snacks,  

Executive Lounge, Lobby Terrace, Cocktail Bar 

New for '18
PHASE II
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MIND & BODY 
HOLIDAYS

LOUIS 
PAPHOS BREEZE 

NEW
 LAUNCH ’18

As holidaymakers increasingly seek to combine relaxation and leisure 
time with wellness and inner balance, the latest member to join the 
family of Louis Hotels is Louis Paphos Breeze, a sanctuary for body  
and mind. 

Located on the picturesque coast of Chloraka just north of the town 
centre of Pafos and surrounded by greenery, this is an Ultra All-Inclusive 
Resort for those who want it all: a holiday for adults and children,  
a gastronomic experience, and an escape from everyday life to relax 
and recharge. Guests will find the excitement of the tourist area of Pafos 
only a few minutes away by car.
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SEAFRONT STAR 
OF PAFOS

LOUIS 
IVI MARE

NEW LAU
NCH ’1

9

By the summer of 2019, Louis Ivi Mare will 
be ready to welcome its first guests in its 
148 superior rooms and suites, directly 
on the sandy beach of Kato Pafos. From 

accommodation to leisure facilities, Louis 
Ivi Mare will feature a 5-star feel and style, 

combined with superior gastronomy on 
Ultra All-Inclusive terms.

❊ 4* Plus Ultra All-Inclusive

❊  40 Superior Studios, 104 One-Bedroom Suites

❊  Contemporary, sophisticated, minimalist design

❊  2 Outdoor pools with kids pool & 1 indoor pool  

❊  Culinary creativity, with lavish breakfast 
spreads, multiple lunch options, themed dinner 
buffets and speciality restaurant Meze by 
Elliniko

❊  Complete in-house spa with extensive menu of 
wellness and beauty treatments

❊  In-house gym for holiday workouts with 
optional personal training sessions

❊   Yoga and meditation to revitalize both the body 
and the mind  

❊ Dedicated Wedding Gazebo

KEY FEATURES
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F R E S H  A N D

Premium quality ingredients and the  
successful expansion of its dining concepts keep Louis menus vibrant 

with colour, while honouring healthy, local and diverse tastes

Mura by Akakiko’s set menu 
brings together the highlights 

from the wider selection of 
Akakiko restaurants, while adding 
a sophisticated dining option. All 

sauces are made from scratch 
and feature authentic ingredients 
like Mirin and Sake wines, Korean 

crushed red pepper and Hon Dashi 
fish stock.

Loucas Englezou, 
Executive Chef, Akakiko 

Kyriacos Soteriou, 
Executive Chef, Cyprus

Delicious

“Mura’s Maki Rolls, 
Chicken Teriyaki 
and Salmon and Cod 
Yakitori Teppan are 
particularly popular 
with guests.” 

“The all-inclusive 
concept for us means 

using premium 
ingredients, offering 

rich breakfasts and 
themed buffets  

that surpass 
expectations.”

A decade of overseeing Louis’ Cyprus 
hotels’ dining has demanded ongoing 

refining of menus and attention to client 
preferences, explains Kyriakos.

From fresh pasta to local prosciutto and 
tzatziki, to gourmet dishes like 

duck a l’orange and angus roast beef,  
guest satisfaction blends with 

quality and cost control. 
Looking ahead, the Group aims to launch 

a new family-friendly dining concept  
in 2019.



w w w. l o u i s h o t e l s . c o m  |  1 6

Demetris Sakampetis
Executive Pastry Chef

Kyriacos Happilos, 
Executive Chef, Greece

“Designing desserts across Louis 
Hotels in Cyprus and Greece and 

at private events catered for by the 
Group, is a rewarding, creative 
challenge,” explains Demetris.
“Our extensive buffets feature 

live preparation of international 
desserts, while Akakiko and Elliniko 
restaurants reinvent Far Eastern and 

traditional Greek sweets.”

Today’s trends favour healthy and local 
options, so, Louis Hotels creates ample 
breakfasts - such as our famous local 
breakfasts - that include traditional 

cheeses, dried fruits and Greek pastries.  
A vegetarian corner is included in themed 

lunch and dinner buffets which also 
feature show cooking, carving and theme-
aligned special ingredients. Our Akakiko 
and Elliniko franchise restaurants ensure 

popular dishes are always available. 
Ultimately, our greatest satisfaction lies in 

positive guest feedback.

Marios Ektoros, 
Chef de Cuisine,  
The Royal Apollonia

“Guests love our carrot 
cake and our use of 

exotic ingredients like 
yuzu and sago tapioca 
seeds, blending Asian, 

Continental and Latin 
American accents.” 

“Our guests 
especially like the 
menu highlights 
which include feta 
wrapped in pastry 
and slow-roasted 
pork shank.” 

“After 23 years with 
the Group, my teams’ 
greatest challenge 
remains satisfying 
our guests’ diverse 
tastes.”

The Royal Apollonia’s Elliniko restaurant 
premiered the Meze concept in March 
2017, featuring Greek salads, dips and 

shared hot dishes. 
Available to hotel and Ultra All-Inclusive 

guests in the form of two 11-item  
set menus, an a la carte selection was 

added later featuring popular mains like 
fresh sea bass and lamb shank cooked 

with thyme and butter.
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EXPO
VIRTUAL EXPERIENCE
Louis Hotels transports agents to its locations through the marvel of virtual 
reality with the groundbreaking Exp 360. The wearer is instantly immersed in 
360-degree video footage 
for the relevant hotel 
and can experience 
the next best thing to 
actually being onsite. 

Through this tool of 
the future, agents will 
get a better, rounded 
experience of the hotel’s 
location, grounds, 
facilities and features. 

Included in the initial 
phase of hotels that 
can be experienced 
through the device are: 
Louis Phaethon Beach 
Hotel; Althea Kalamies; 
Royal Apollonia; St Elias 
Resort; The King Jason; 
Louis Paphos Breeze and 
Hilton Park Hotel Nicosia.

SOCIAL  
CONCIERGE

 
The innovation of our Social Concierge 

– 24-hour direct communication on 
social media - has been recognised 

globally with two awards. We are proud 
to have received second prize in ‘Digital 
Innovation’ at the Worldwide Hospitality 
Awards, and ‘Gold’ prize for ‘Best Greek 
Hotel Technology Innovation in 2017’ at 

the Greek Hospitality Awards.

ALL FOR THE 
AGENTS

The new Digital Sales Manual provides a 
complete, digital guide for professionals, 
which is constantly being updated with 
all the information on each hotel, from 
swimming pool specs to services and 

facilities. Compatible with all electronic 
devices, the manual does not require an 
internet connection once downloaded, 

and is there with one tap or click to 
offer our cooperating agents all the 

information they require in a convenient 
and easy way.

CRM  
LOYALTY 
SCHEME 
2018

As part of our quest to put our guests 

at the centre of everything we do, we 

will be launching an exciting new CRM 

Loyalty Scheme from January 2018. 

The scheme will offer exclusive deals 

to guests who book stays at Louis 

Hotels, with the more nights booked, 

the more benefits. Through the show 

of appreciation towards our guests, 

the scheme aims to build loyalty and 

generate repeat business. 

Mr Poseidonas 
Theodorou (left)  

receiving the 
‘Best Greek Hotel 

Technology 
Innovation in 2017’ 
that recognises the 

forward-thinking way 
we communicate with 

our guests via social 
media.

We are always looking to 

adopt fresh, pioneering ideas 

that will keep us connected to 

both our guests and agents. 

Through up-to-date technology 

and on-the-pulse means of 

communicating, we create and 

foster relationships based on our 

ethos of quality, excellence and 

innovation.

Ideas
F R E S H Competitions
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L O U I S  H OTE L S 
I N  N U M B E R S

6

23
SUN-DRENCHED
DESTINATIONS

HOTELS 
& RESORTS

3
HOTEL 

COLLECTIONS

HAPPY GUESTS EVERY YEAR

PRIZES AND AWARDS

GUEST SATISFACTION RATING

300K

1000
92%

MORE THAN 

ALREADY WON OVER

OVER

We love to engage with our guests, and our social media competitions receive an 
overwhelming response. Images were posted in droves for the competition themes of 
last season. In particular, yoga poses and pictures of wellbeing were submitted for a 
‘staying fit on holiday’ competition, whilst our staff was shown love and appreciation 
when we asked guests to photograph their personal Louis Hotels ‘stars’. And food 
and weddings are always popular, so it was no surprise that our social media pages 
were filled with images of beautifully presented meals, and stunning brides and proud 
grooms experiencing the most memorable day of their life with us.

Competitions

FORECASTING 
future  

PROGRESS

Marking an impressive 29 years with the Group, Chief Financial 
Officer Marios Ioannou started in 1988 as Junior Auditor, and 
was appointed Assistant Group Internal Auditor in 1999.
Originally from Kaminaria village, Marios enjoys family travels 
and is a keen Formula One and Rally enthusiast.
“Planning and good management are everything, but also to 
have great colleagues; I had the honour and good fortune of an 
excellent cooperation with those above and below me,” he says.
Regarding the Group’s key numbers, he adds: “Other than 
our strong TripAdvisor rating, Louis Hotels enjoys a very good 
percentage of GOP over turnover, which is the marker of a 
healthy company after the difficult recent years. 
“Now, having completed a two-year restructuring in 2017, and 
with an even greater emphasis on hotel and catering, I believe 
the Group will show strong progress going forward.”



Louis Hotels GREECE

Louis Hotels CYPRUS

The rating for the Louis Phaethon Beach**** and for The King Jason Pafos, The King Jason Protaras, Louis Imperial Beach, Louis Ledra Beach and lti Louis Grand 4* PLUS refers to most of the TO's 
classifications • Louis Grand Hotel and Amada Colossos are branded by lti Hotels and Louis Ionian Sun is branded by PrimaSol Hotels • Louis Plagos Beach is branded by Sentido Hotels & Resorts

Pafos
Louis Phaethon Beach ****
Louis Imperial Beach **** PLUS

Louis Ledra Beach **** PLUS

The King Jason Pafos **** PLUS

Louis Paphos Breeze **** PLUS

Nicosia
Hilton Park Nicosia ****
Member of Hilton Hotels

Limassol
The Royal Apollonia *****

Protaras
St. Elias Resort **** PLUS

Louis Althea Kalamies,  
Luxury Villas
Louis Althea Beach, Cat.A’
Louis Nausicaa, Luxury Villas
Family Life Nausicaa Beach ****
The King Jason Protaras **** PLUS

Louis Infinity Blu ****

Corfu

Louis Corcyra Beach **** 
Gouvia
PrimaSol Louis  
Ionian Sun ****  
Ay. Ioannis, Melitieon
Family Life Kerkyra Golf **** 
Alykes
lti Louis Grand**** PLUS 

Glyfada

Crete

Louis Creta Princess **** 
Chania 

Zakynthos

Louis Zante Beach **** 
Laganas
Sentido Louis  
Plagos Beach **** Tsilivi 

Rhodes

lti Amada Colossos Resort 
**** PLUS  Kallithea 

Mykonos

Mykonos Theoxenia, Deluxe   
Kato Mili  
Member of design hotels

Greece Office: 
Karageorgi Serbias 3-5 and Nikis 2, First Floor, Athens 10563  Tel: +30 210 3749100  Fax + 30 210 3229950  e-mail: louishotelsgreece@louishotels.com

Cyprus Head Office: 
Louis Hotels HQ, Hilton Park Hotel, Achaion 1, 2413 Egkomi, P.O.Box 22013, CY-1516 Nicosia Tel: +357 22588007 Fax: +357 22442935 e-mail: info@louishotels.com

www.louishotels.com


